
 



 

CALL FOR PAPERS 

Public Relations is critical for shaping global discourse, building 

trust, and fostering social cohesion. In an era marked by complex 

challenges, including but not limited to misinformation, climate 

change, technological disruption, widening inequalities, and 

geopolitical instability, responsible communication has never been 

more critical. The World Public Relations Forum (WPRF) birthed and 

convened by Global Alliance for Public Relations and 

Communication Management, represents the flagship global 

gathering of communication scholars, practitioners, policymakers, 

and young professionals. It provides a platform for advancing ethical, 

professional, and socially responsible communications, public 

relations practice and leadership worldwide. 

 
Retrospectively, the World Public Relations Forum (WPRF) 2016 edition 

themed “Communication Across Cultures” was held in Toronto, Canada 

and Oslo, Norway hosted the 2018 edition with the theme “Value! 

Communication’s impact in a digital and ever-changing world”. The 2023 

WPRF in Chennai, India had “Building Goodwill for Greater Good: 

…Responsible Communication: Your Reputation, Your Influence, Your 

Role” served as the 2023 theme, while in 2024 in Bali, Indonesia, the WPRF 

was themed “Purposeful Influence for the Common Good”. 

 

Against the foregoing backdrop, the 2026 edition of the WPRF, to be 

hosted by the Nigerian Institute of Public Relations (NIPR) in Abuja, 

Nigeria, 15-21 November, will focus on the broad theme: 

“Responsible Communication: The Voice of the World”. 

 

The academic aspect of the 2026 WPRF with the sub-theme, 

“Responsible Communication in a Digitised World”, will interrogate 

the imperative of responsible communication in an age defined by 

digital disruption, Artificial Intelligence, pervasive social media 

influence, and rising concerns over misinformation, privacy, and 

ethical engagement. As communication increasingly transcends 

borders and cultures, it becomes crucial to foster practices that 

safeguard trust, accountability, and inclusivity. 

 

Abuja, Nigeria’s Federal Capital Territory (FCT), not only epitomises 

the melting pot of the nation’s unity and rich cultures, the city is 

equally a symbolic hub of African diplomacy, governance, and 

innovation, thus offering a fitting venue for reimagining ethical and 

responsible communication for sustainable development and shared 

global values. Moreover, the Economic Commission for West African 

States (ECOWAS) is headquartered in Abuja, Nigeria. The WPRF 

(Abuja, 2026) has been innovatively packaged to welcome a 

minimum of 3,000 delegates from within the country and across the 

globe. Evidently, hosting the WPRF 2026 in Abuja, Nigeria, not only 

situates Africa at the centre of global communication dialogue, but 

equally provides a platform for showcasing innovations in public 

relations and strategic communication, while also contributing 

remarkably to international debates on responsible communication. 

This may also present and opportunity accentuate Global Alliance’s 

push for the adoption of Sustainable Development Goal 18 – 

Responsible Communication. 

The Evolving Nature of Public Relations in a Global Context 

Public Relations has transformed from being largely media relations– 

driven to a strategic, multidimensional, two-way symmetrical 

communication and practices that integrate advocacy, sustainability, 

crisis management, digital innovation, and ethical governance. 

Globally, public relations now: 

1. Functions as a bridge between institutions and citizens in 

fragmented societies. 



 

2. Shapes global narratives on peace, development, equity, and 

inclusion. 

3. Integrates data, AI, and digital tools with traditional 

storytelling. 

4. Addresses global crises such as pandemics, climate change, 

migration, governance, and conflicts through transparent, 

responsible communication. 

5. Embraces cultural intelligence in designing campaigns that 

resonate across diverse populations. 

 

The WPRF 2026 will reflect this evolving nature of public relations 

in a global context by emphasizing responsibility, ethics, innovation, 

and inclusivity in global Public Relations practice. 

 

Justification for the Conference 

The imperative for responsible communication arises from the 

convergence of several global realities: 

 

1. Crisis of Trust: Across the world, trust in institutions, 

governments, corporations, and the media has eroded due to 

misinformation, disinformation, malinformation, and 

unethical communication practices. Public Relations must 

reposition itself as a trust-builder through transparency and 

accountability. 

2. Sustainability and Development: The global push towards 

sustainable development, the UN Sustainable Development 

Goals (SDGs), and climate action demands that 

communication practitioners advocate responsibly for 

environmental and social justice. 

3. Cultural Complexity and Globalisation: Increasing cross- 

cultural interaction highlights the need for intercultural 

competence and inclusive communication. Responsible 

communication must respect diversity and promote dialogue 

in a globalised world. 

4. Technological Transformation: Artificial intelligence, 

automation, and robotics are reshaping communication 

practices. While these offer opportunities for efficiency and 

creativity, they also present ethical dilemmas around privacy, 

bias, and accountability. 

5. Youth Engagement and Innovation: Young professionals 

and students are leading innovative campaigns and 

technology-driven communication initiatives. Empowering 

them with global perspectives and mentorship is vital for the 

future of responsible communications. 

 

Conference Objectives 

1. To critically examine the role of responsible communication 

in addressing contemporary global challenges. 

2. To explore innovative, ethical, and sustainable Public 

Relations practices that advance trust, social cohesion, and 

development. 

3. To engage young professionals and students in amplifying 

their contributions to future Public Relations practice. 

4. To provide a platform for global collaboration, knowledge 

sharing and exchange, and the setting of professional 

benchmarks in Public Relations. 

 

 

Conference Themes and Tracks 

 

This forum justifies itself as empirical papers, theoretical papers and 

professional/practice papers are invited from academics and 



 

practitioners of public relations under the following sub-themes and 

panel sessions: 

 

1. Misinformation and Social Cohesion: Restoring Trust 

through Public Relations: Explores strategies for countering 

disinformation, factchecking, rebuilding trust in institutions, 

and strengthening community resilience through transparent 

and ethical Public Relations. 

2. Sustainability in Public Relations: Advancing a 

Responsible Future: Discusses how Public Relations can 

champion sustainability goals, corporate social responsibility, 

and environmental accountability in organisations. 

3. Advocating for Change: Leveraging Public Relations for 

Responsible Leadership and Economic Development: 

Examines Public Relations’ role in leadership, policy 

advocacy, social innovation, and mobilizing stakeholders 

toward inclusive development. 

4. Cultural Diversity and Communication: Responsible 

Practices in a Globalised World: Focuses on respecting 

cultural differences, inclusive messaging, and intercultural 

competencies in global Public Relations practice. 

5. Environmental Sustainability and Responsible Public 

Relations Practice: Investigates the imperatives of 

environmental justice and responsible communication as 

drivers of positive societal transformation. 

6. Ethical Use of AI and Robotics in Public Relations: 

Addresses opportunities, risks, and ethical dilemmas in 

deploying AI, automation, and robotics in strategic 

communication. 

 

Youth Forum 

The WPRF Abuja 2026 additionally provides opportunity for a Youth 

Forum that is dedicated for young Public Relations professionals, 

scholars, and early-career practitioners to share experiences, 

showcase innovations, and debate future pathways for responsible 

communication. It recognizes that youth-led initiatives are essential 

for addressing misinformation, promoting community development, 

embracing critical thinking, empowering marginalised voices, and 

ensuring that communication practice remains ethical in a rapidly 

changing world. This youth forum has the following objectives: 

 

Objectives of the Youth Forum 

 

1. To provide young professionals and students with a global 

platform for presenting innovative practices, research, and 

campaigns. 

2. To explore youth perspectives on responsible communication 

as the defining voice in a digital-first world. 

3. To highlight youth-led communication initiatives that 

empower marginalized communities and foster social change. 

4. To prepare young PR professionals for the evolving 

communication landscape by focusing on skills, ethics, and 

career resilience. 

5. To facilitate mentorship, networking, and collaboration 

between youth and established leaders in the profession. 

6. To document and disseminate success stories, lessons, and 

recommendations that inform both practice and policy. 

 

Young Professionals & Students Forum Panels 

 

1. Technological Disruption and Digital Privacy-Future of 

Ethical Communication: Young professionals debate data 



 

ethics, online privacy, and the implications of tech disruptions 

for responsible PR practice. 

2. Fireside Conversation: Innovating with Integrity – Using 

Technology Responsibly in Public Relations: An informal 

dialogue with industry leaders on balancing innovation, 

creativity, and ethical responsibility. 

3. The Future of Public Relations Careers - Adapting to a 

Rapidly Changing Communication Landscape: Discussion 

on evolving skill sets, career resilience, and future 

professional pathways for PR practitioners. 

4. Empowering Marginalised Voices - Exploring Youth-led 

Communication Initiatives: Showcases innovative youth- 

driven campaigns that amplify underrepresented communities 

and strengthen inclusion. 

5. Public Relations in Community Development -Youth as 

Catalysts for Change: Explores how young professionals are 

leading grassroots campaigns and community-based 

initiatives that transform lives. NOTE: This Panel would be 

Project-based. A maximum of five (5) projects showcasing 

use of Public Relations in community development 

projects will be selected for presentation during the Youth 

Forum. 

 

 

 

 

 

Submission of Papers 

1. All papers must be scholarly/professional, original, well- 

researched and well-referenced. Flexibility applies to 

industry papers. 

2. All papers must undergo a similarity index test, otherwise 

known as a plagiarism test, AI checks, before acceptance. 

3. Submissions will be assessed on clarity, originality, 

replicability, correctness, meaningful comparison, and 

contributions to public relations research and industry 

resources. Each submission will be reviewed internally and 

externally. Internally by at least one editorial board member, 

if the submission is found suitable, it will be sent for the 

external peer review process, in which case, two reviewers 

will evaluate the research/paper. 

4. Papers must be typed, double line-spaced, formatted in 

line with the author’s guide and forwarded in softcopy via 

email to wprf2026callforpapers@niprng.org.ng 

5. Researchers should include telephone and other Contact 

Details for easy communication with the publication 

Team. 

6. They must not have been submitted or intended to be 

submitted to any other academic or professional journal 

for publication. 

7. Submitted papers must Not exceed 6000 words including 

references; typed, using Times New Roman, 12 points font 

size and double line spacing on A4 paper size and should 

comply with the APA style of referencing (7th edition). 

 

*** Please note that presentations would be through 

PowerPoint during the Conference. 

 

 

 

Manuscript (paper) Structure 
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The manuscript should be in UK English, 12 Font size, Times New 

Roman, No Columns. 

 

Manuscript Arrangement 

 

The first page of the manuscript should contain the following 

 

1. Title/first page. 

 

i. Title of the Article, 

ii. Name and relevant particulars of the Author(s) 

iii. Abstract (academic) or executive summary (professional) -not 

more than 250 words. 

iv. Keywords. (minimum of 3 keywords and maximum of 5) 

 

2. Page 2 till end 

Name of authors should not be repeated on page two till the end. 

 

3 - Introduction. Provide the current situation of the issue that the 

paper seeks to focus on. Show the states of affairs concerning the 

issue, with references to previous publications (academic) and/or 

practical industry experiences. 

 

4- Materials and methods. For academic papers, provide sufficient 

details of the techniques employed to repeat the work. Do not describe 

or refer to commonplace statistical tests in this section but briefly 

summarise them in Results. For industry papers, provide the work 

method which could be experiential, analytical (situation, content, 

discourse), observational, expositional, etc. 

 

5- Results. For academic papers, state the results and draw attention 

in the text to important details shown in tables and figures. For 

industry papers, provide public relations activations, client-related 

transactions, keen/new industry realities, trends, and supporting 

evidences (not necessarily scientific) to show outcomes. 

 

6- Discussion. Extensively discuss the findings and their far-reaching 

implications for public relations practice, teaching, learning and in 

Nigeria and the whole world, now and in the future. 

 

7- Conclusion and Recommendations. Draw concrete conclusions 

that are strongly connected to the body of the work or embedded in 

its findings. Recommendations should be suggestions on what, 

specifically should be done going forward, especially concerning the 

focus of the conference. 

 

8- Citations and references: Academic authors must use the APA 

referencing style (7th edition). Professional papers will be assisted 

by the editorial team to adjust their references and citations 

accordingly. 

 

References should be cited in the text, using the APA version 7 

style and listed in alphabetical order (surname first) on a separate 

page at the end of the article. 

 

Copies of Maps, charts etc. should be submitted in a form suitable 

for reproduction in the normal size of the journal. 

 

Submission Guidelines 

1. Abstracts/proposals should represent the original work of the 

scholar/professional 

2. Abstract/proposal should be written in English 

3. Abstract/proposal length: 250–300 words 



 

4. Format: Times New Roman, 12pt, single-spaced (Microsoft 

Word (.doc or .docx) 

5. Content: Title, author(s), institutional/organizational 

affiliation, contact email, abstract text, keywords (3–5). 

6. Please send a brief (150 words, maximum) biography of the 

corresponding author along with the Abstract 

 

 

Important Dates: 

1. Call for Abstract/proposal submission: 1st November, 2025 – 

March 26, 2026. 

2. Abstract/proposal acceptance notice: 30th April, 2026. 

3. Full paper submission deadline: May 26 - August 26, 2026 

4. Conference Website: www.wprf2026.niprng.org.ng 

5. Abstract/proposal submission Email: 

wprf2026callforpapers@niprng.org.ng

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.wprf2026.niprng.org.ng/


 

EDUCATION WORK GROUP & PEER REVIEW TEAM 

1. Rotimi Olatunji, PhD, mnipr 

Professor, Public Relations & Advertising 

Faculty of Communication & Media Studies, 

Lagos State University, NG 

President, Ass. of Comm Scholars & Professionals of Nigeria 

rotimi.olatunji@lasu.edu.ng 

 

2. Dr Sule Ya'u Sule, PhD, fnipr 

Associate Professor Sule Ya’u Sule 

Professor of Strategic Communication and Public Relations, 

Department of Mass Communication, 

Bayero University, Kano. 

Phone: 08037865251 

E-Mail: suleysule@yahoo.com 

Tel: +2348037865251; E-mail: 

3. Prof. Angela Nkiru Nwammuo, fnipr 

Professor of Broadcasting/Development Communication, 

Faculty of Social Sciences, 

Dept. of Mass Communication, 

Chukwuemeka Odumegwu Ojukwu University, 

(formerly Anambra State University, Igbariam campus Anambra 

State ) 

Phone: ±2348036769099; Email: an.nwammuo@ coou.edu.ng 

 

 

4. Prof. Odion Oscar Odiboh, PhD, mnipr 

Professor of Marketology, Advertising, and Public Relations, 

Faculty of Communication & Media Studies, 

Delta State University, NG, 

Phone: +234 8023179403; E-mail: oodiboh@delsu.edu.ng 

 

 

5. Prof. Nuhu Daraso Gapsiso, PhD, mnipr 

Professor, of Journalism and New Media, 

Faculty of Communication & Media Studies, 

University of Maiduguri, NG, 

Phone: +234 8034315048; E- mail: gapsiso@unimaid.edu.ng 

 

 

6. Dr. Comfort Ojoma Ukwela, PhD, fnipr 

Associate Professor Broadcasting, 

Department of Mass Communication 

mailto:rotimi.olatunji@lasu.edu.ng
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Federal University of Lafia. 

Tel.: +234 803 613 4508 Email: comfortukwela@gmail.com, 

Phone :09072793849, 08060241272; Email: 

nurat.audu@uniabuja.edu.ng 

 

7. Dr Dare Ogunyombo, PhD, mnipr 

Lecturer of Mass Communication (Public Relations and 

Advertising), 

Faculty of Social Sciences, Olabisi Onabanjo University, NG, 

Phone: +234 8023878200; E- 

mail: ogunyombo.oludare@oouagoiwoye.edu.ng 
 

 

8. Dr. Adewale Oladipo Oyekanmi, mnipr 

Chief Lecturer, Department of General Studies ; and 

Director, Collaboration, Partnership and Linkages, 

Osun State College of Technology Esa-Oke. Osun State. Nigeria. 

Phone; 2348034740816; E- 

mail, oyekanmiao@oscotechesaoke.edu.ng. 

Members of the Abstract/Paper Review Committee 

1. Prof. Wole Adamolekun, fnipr 

Professor of Mass Communication 

Elizade University, Ilara-Mokin, Ondo State. 

Nigeria. +234 806 429 8633 & +1 240 528 0451 

wole.adamolekun@elizadeuniversity.edu.ng 

https://woleadamolekun.com/ 

 

 

2. Prof. Jude William Genilo, 

Pro Vice- Chancello, University of Liberal Arts Bangladesh, 

688 Beribadh Road|Mohammadpur, Dhaka-1207 Bangladesh 

+880 2 9661255, 9661301| m: +880 1713092787 

E-mail: jude.genilo@ulab.edu.bd|w: www.ulab.edu.bd 
 

9. Nurat Tosin Yusuf, M.Sc. 

Department of Broadcast and Film, 

Faculty of Communication and Media Studies, 

University of Abuja. 

 

3. Prof. Rotimi Oladele, 

Professor of Entrepreneurship and Leadership, 

City University, Cambodia 
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Email: rotimiladele57@gmail.com 

 

 

4. Prof. Chukwudi Patrick Obinne 

Professor of Agricultural Extension and Development 

Communication 

Joseph Sarwuan Tarka University Makurdi, Benue State, 

Email: chukwudiobinne@gmail.com 

Phone: +234 893 965 1498 

 

 

5. Prof Victor Ayedun- Aluma 

Professor of Mass Communication and Social Change, 

Department of Mass Communication, University of Jos 

Email: ayedunaluma@unijos.edu.ng 

Phone: +234 802 351 9324 
 

 

6. Prof. Sarah Benjamin Lwahas 

Professor of Electronic Broadcasting Journalism. 

University of Jos, Department of Mass Communication 

Email: lwahass@unijos.edu.ng slwahas@gmail.com 

Phone:+234 803 703 3605 

 

7. Dr. Amybel Sanchez, 

Dean, San Martin de Porres University, Peru 

E-Mail: amybelsanchez@usmp.pe 

8. Prof. Joseph Wilson 

Department of Mass Communication, 

University of Maiduguri, 

Tel: +234 803 431 5048, wilson@unimaid.edu.ng 
 

 

9. Prof. Dalien Rene Benecke, 

University of Johannesburg, 

Head of School of Communication, Faculty of Humanities, 

E-mai: rbenecke@uj.ac.za 

 

10. Prof. Ben Nwanne, 

Department of Advertising and Public Relations, Mass 

Communication, 

Faculty of Communication and Media Studies, 

Delta State University, Abraka, Delta State, +234 803 303 8431 

nwannebu@delsu.edu.ng 

mailto:rotimiladele57@gmail.com
mailto:chukwudiobinne@gmail.com
mailto:ayedunaluma@unijos.edu.ng
mailto:lwahass@unijos.edu.ng
mailto:slwahas@gmail.com
mailto:amybelsanchez@usmp.pe
mailto:wilson@unimaid.edu.ng
mailto:rbenecke@uj.ac.za
mailto:nwannebu@delsu.edu.ng


 

 

11. Prof. Chiakaan Gbaden, 

Department of Mass Communication, 

Adamawa State University Mubi +234 808 792 2694, 

E-mail: gbaden1147@adsu.edu.ng. 

12. Prof. T. Serra Corpe, 

Sharjah University, 

United Arab Emirate. 

E-mail: tgorpe@sharjah.ac,ae 

 

 

13. Prof. Cornelius Ukwueze, 

Department of Mass Communication, 

Nnamdi Azikiwe University, Awka, 

Anambra State, Nigeria 

+234 806 369 4405 

E-mail: ca.ukwueze@unizik.edu.ng 

 

 

 

14 Prof. Ifeoma Dunu, 

Department of Mass Communication, 

Nnamdi Azikiwe University, Awka, Anambra State, Nigeria 

+234 803 676 2718 

E-mail: i.dunu@unizik.edu.ng 

 

 

14. Gasille S. Buot (Asia Pacific). 

Executive Director, 

LSPR Communication and Business Institute, 

Bali, Indonesia. 

E-mail: gesille.bz@lspr.edu 

15. Prof. Venatus Agbanu, 

Chukwuemeka Odumegwu Ojukwu University, 

Anambra State, Nigeria 

+234 803 307 8351 

E-mail: venagbanu@yahoo.com 

 

 

16. Prof. Amiso M. George, APR, Fellow PRSA 

Professor of Strategic Communication, 

Department of Strategic Communication, 

Bob Schieffer College of Communication, 

Texas Christian University, TCU Box 298065, 
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Fort Worth, Texas 76129 

Phone: (817) 257-7510 

E-mail: a.george2@tcu.edu 

 

 

 

17. Professor Eno Akpabio 

University of Namibia, Windhoek, Namibia 

+264 81 627 1653  eakpabio@unam.na 

 

 

18. Dr Angel Alloza, 

Corporate Excellence Centre for Reputation leadership, 

Spain. E-mail: dangeloa@syr.edu 

 

19. Professor Sola Adeyanju 

National Institute of Policy and Strategic Studies, Jos. 

+234 803 450 7660 soladeya@yahoo.com 

21. Tony d’Angelo, 

Newshouse School of Public Communications, USA 

E-mail: angel.alloza@corporateexcellence.org 

22. Dr. Anatsui Clementina 

Department of Mass Communication, 

Babcock University, Ilishan Remo, Ogun State. 

+234 703 083 6025 anatsuic@babcock.edu.ng 

23. Anca ANTON, PhD., 

Associate Professor, 

Vice- Dean of Research and Internationalisation | Erasmus 

Academic Coordinator, 

Faculty of Journalism and Communication Sciences, 

University of Bucharest, 

EUPRERA- Director of Public Relations and Administration, 

Co-leader of the EUPRERA PR Education Network. 

 

 

20. Dr. Abdulmutallib Abubakar, 

University of Maiduguri, Borno State. 

+234 806 977 2527 aaamutallib@unimaid.edu.ng 
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